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Summary 

Each year, Global Nation assesses the strength of global solidarity in its Global 
Solidarity Report. Its assessment includes global polling by Ipsos to track public 
attitudes over time.  

This briefing provides a summary of the polling for this year and shows there has 
been a clear decline in public support for global solidarity across all indicators: 

• Funding global solutions is becoming less acceptable. Only 31% now 
agree their taxes should help address global problems—an 8% drop in the 
proportion who agreed in 2024. Strong opposition has grown to 21%. 

• Support for international enforcement is slipping. A narrow majority 
(52%) still back giving international bodies authority to enforce solutions, 
but here too there has been an 8% drop in the proportion who agreed last 
year. Strong opposition has grown to 10%. 

• The share of people identifying as global citizens is also eroding. Just 
31% now agree they feel stronger global belonging than national 
belonging, with small but widespread declines across most groups. Strong 
opposition has grown to 22%. 

A drop across the board like this is rare, with attitudes on the topics we assess 
generally being very slow to change. This is a worrying shift at a time when 
cooperation is essential for tackling climate change, pandemics and inequality. 

 

 

Key findings 

1. There is growing reluctance and rising opposition to funding 
global solutions 

Support for using people’s taxes to address global problems has declined 
across all groups. 

Just 31% of people in 2025 agree that “my taxes should go towards solving global 
problems.” This represents an 8% reduction in the proportion who 
agreed compared with 2024. 

 

 

https://globalnation.world/global-solidarity-report-2025/
https://globalnation.world/global-solidarity-report-2025/
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This decline is visible in every demographic group, most notably: 

• High-income households show the 
largest loss of support, with a 13% 
drop in those who agree compared 
to 2024. 

• Generation X (born 1965-1980) also 
recorded a substantial reduction of 
12% in the proportion who agreed. 

• Support fell among both men (down 
9%) and women (down 7%). 

These across-the-board declines 
indicate a broad reduction in willingness 
to finance global challenges, even 
among groups historically more 
supportive, such as higher-income 
households. 

Active opposition is hardening. 

Alongside declining support, a growing share of the public now strongly opposes 
spending tax money on global problems. 

• 21% strongly disagree with using 
taxes for global solutions—a 15.1% 
increase in strong disagreement 
since 2024. 

Certain groups are driving this rise in 
opposition: 

• Baby Boomers (born 1946-
1964) remain the most strongly 
opposed, with 25% strongly 
disagreeing. 

• The steepest increases in strong 
disagreement occurred among Gen 
X (up 22.7%) and Gen Z (born 1997-
2012, up 19.4%). 

• Men are more likely than women to 
strongly disagree (23% vs 18%). 
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• However, the rate of growth in opposition is faster among women (up 16%) 
compared with men (up 14.9%), suggesting scepticism is deepening among 
women even though overall levels remain lower. 

Taken together, these shifts show not only a reduction in passive support but a 
material strengthening of outright resistance to funding global initiatives. 

2. There is declining support for international bodies to enforce 
solutions 

Support for international enforcement remains a majority view, but is 
weakening, and nearly a quarter of countries surveyed lost majority support 
between 2024 and 2025. 

A slim majority overall (52%) still agree that “for certain problems, like 
environmental pollution, international bodies should have the right to enforce 
solutions.” However, this represents an 8% reduction in support compared with 
2024 and seven out of the 31 countries lost majority support for this statement 
between 2024 and 2025. 

 

 

What’s more, support fell across all demographic groups, and we find the largest 
declines among: 

• Baby Boomers (down 11%) 
• High-income households (down 10%) 
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This weakening of support among older generations and wealthier households is 
especially notable, as these groups generally have higher levels of trust in 
governance and institutional authority. 

Opposition is small but growing. 

• While only 10% strongly disagree with giving international bodies 
enforcement powers, this has gone up from 8% in 2024, meaning growth 
in strong disagreement of 24% in just one year.  

• Gen Z has largely driven this increase with strong disagreement among 
this group growing 41% (from 7% to 10% of all Gen Z strongly disagreeing). 

• Men are most likely to strongly disagree with the statement (13%) 
compared to just 8% of women, although both have increased (from 10% 
and 6% respectively). 

This trend suggests there is a slowly growing minority that is becoming sceptical 
of the role of our international institutions, and this is growing particularly 
among men and younger people. 

3. Fewer people identify as global citizens and more are actively 
rejecting a global identity 

There is a small but broad-based decline in global identity. 

Around a third (31%) of people agree with the statement “I consider myself more 
a world citizen than a citizen of the country I live in.” This represents a 2.9% 
reduction in agreement compared with 2024. 

Identity-based attitudes usually take longer to shift than attitudes toward 
specific policies, so even a small decline—especially one seen across many 
groups—is a warning signal. 

• Low-income households were the only group to show an increase (up 3.3%). 
• Millennials remain the most likely to identify as global citizens, slightly more 

than the average (34%). 

Every other major group saw a fall in those identifying as global citizens: 

• Baby Boomers showed the largest drop (down 7.1%) 
• Men also saw a significant decline (down 6.4%) 
• High-income households experienced a notable reduction (down 5.7%) 

This suggests that global identity is weakening most among older, male and 
higher-income respondents. 

https://www.frontiersin.org/journals/political-science/articles/10.3389/fpos.2021.656053/
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Strong rejection of global citizenship is rising.  

22% of people now strongly disagree that “I consider myself more a world citizen 
than a citizen of the country I live in”. This represents a 13.7% increase in strong 
disagreement compared with 2024.  

• Baby Boomers are the most likely 
to strongly disagree, at 27%, well 
above the average.  

• Meanwhile Gen X, Millennials, 
and high-income households have 
seen the largest increases in 
strong disagreement (growing by 
+24% across each group) 

• Women remain less likely than 
men to strongly disagree — but 
both are rising.  

This suggests the intensity of 
rejection is strongest among older 
people but is rising sharply among 
those who have traditionally been 
more likely to identify as a global 
citizen – millennials and higher income households. 

 

About the data: A world-wide public poll on solidarity 

Each year, we poll over 22,000 people across 31 countries via the Ipsos Global 
Advisor Survey. The polling is used in our annual assessment of state of global 
solidarity – our ability to collaborate as a world to solve collective action 
problems like the climate crisis, rising global inequality and international 
conflict. We ask to what extent the agree with the following statements: 

1. “I feel more a world citizen than a citizen of the country I live in” 
2. “My taxes should go toward solving global problems” 
3. “For certain problems, like environmental pollution, international bodies 

should have the right to enforce solutions” 

The findings presented primarily set out the rise or fall in agreement or strong 
disagreement as a proportion of those who agreed or strongly disagreed last 
year (i.e. the relative change) in order to highlight how support or active 
disagreement that was present previously has changed.  
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Global Nation is a think-do tank 
dedicated to building a more 
collaborative world through 
thought leadership, strategic 
advice, coalition building and 
communications 
 
We are an agile team that combines policy experts, 
academics, strategic advisors and communications 
specialists.  Our partners include the world’s largest 
philanthropic foundations, multiple UN agencies, and 
national governments. 
 
Find out more at www.globalnation.world 
 
Subscribe to our newsletter at globalnation.substack.com 
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